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Press and Politics in the Weimar Republic

Press and Politics offers a new interpretation of the fate of Germany's first democracy
and the advent of Hitler's Third Reich. It is the first study to explore the role of the press
in the politics of the Weimar Republic, and to ask how influential it really was in
undermining democratic values. Anyone who seeks to understand the relationship
between the press and politics in Germany at this time has to confront a central problem.
Newspapers certainly told their readers how to vote, especially at election time. It was
widely accepted that the press wielded immense political power. And yet power ultimately

fell to Adolf Hitler, a radical politician whose party press had been strikingly unsuccessful.

Press and Politics unravels this apparent paradox by focusing on Berlin, the political
centre of the Weimar Republic and the capital of the German press. The book examines
the complex relationship between media presentation, popular reception, and political
attitudes in this period. What was the relationship between newspaper circulation and
electoral behaviour? Which papers did well, and why? What was the nature of political
coverage in the press? Who was most influenced by it? Bernhard Fulda addresses all
these questions and more, looking at the nature and impact of newspaper reporting on
German politics, politicians, and voters. He shows how the press personalized politics,
how politicians were turned into celebrities or hate figures, and how - through deliberate
distortions - individual newspapers succeeded in building up a plausible, partisan
counter-reality.

Explores the role of the press in the politics of the Weimar Republic, and asks how
influential it really was in undermining democratic values and paving the way for Hitler's
Third Reich.

tre

Weimar Republic

195,90 €
195,90 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780199547784
Medium: Buch

ISBN: 978-0-19-954778-4
Verlag: OUP Oxford
Erscheinungstermin: 08.01.2009
Sprache(n): Englisch

Auflage: Erscheinungsjahr 2009
Produktform: Gebunden
Gewicht: 681 g

Seiten: 342

Format (B x H): 161 x 240 mm

zss fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

11.09.2026 | 20:53 Unhr
= =



mailto:kundenservice@otto-schmidt.de

