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The Making of Intelligence

What do we mean when we describe a person as intelligent? The concept of intelligence
wields a powerful influence on research dealing with the brain and on how individuals
progress in society. Yet, remarkably, there is no scientific consensus about the meaning
of intelligence. In The Making of Intelligence Ken Richardson looks at how intelligence
has been characterized and measured in the past, explores current trends in our
understanding and uses of the concept, and predicts what form these trends will take in
the future. He argues that intelligence is not solely predetermined by such factors as
genes and environment; it is also created by self-organizing interactions within evolved
developmental systems. Considering the implications for society of this dynamic-systems
approach, Richardson predicts that as our understanding of the relationship between the
mind and the brain improves, the notion of intelligence as a single concept may
disappear altogether. Richardson takes particularly sharp aim at 1Q tests, exposing the
reductionist, oversimplified, and contradictory notions of intelligence that they
presuppose as well as the social repercussions of the widespread, unreflecting
acceptance of the IQ model in public consciousness. From the writings of Charles Darwin
and Herbert Spencer on evolution and adaptation to the reflections of Jean Piaget and
Lev Vygotsky on logical reasoning; from the formulation of early IQ tests by Francis Binet
and Henri Simon to their recent, provocative rebirth in the assertions of The Bell Curve
by Charles Murray and Richard Herrnstein, The Making of Intelligence is a lucid,
judicious, critical analysis of this controversial and important subject.

THE MAKING OF

INTELLIGENCE

KEN RICHARDSON

30,50 €
28,50 € (zzgl. Mwst.)

Nicht mehr lieferbar

Artikelnummer: 9780231120050
Medium: Buch

ISBN: 978-0-231-12005-0
Verlag: COLUMBIA UNIV PR
Erscheinungstermin: 31.05.2002
Sprache(n): Englisch

Auflage: Erscheinungsjahr 2002
Serie: Maps of the Mind
Produktform: Kartoniert
Gewicht: 308 g

Seiten: 218

Format (B x H): 157 x231 mm

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

13.09.2026 | 17:21 Uhr

]



mailto:kundenservice@otto-schmidt.de

