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Listening

An Introduction to the Perception of Auditory Events

Listening combines broad coverage of acoustics, speech and music perception
psychophysics, and auditory physiology with a coherent theoretical orientation in a lively
and accessible introduction to the perception of music and speech events. Handel treats
the production and perception of music and speech in parallel throughout the text,
arguing that their production and perception follows identical principles; music and
speech share the same formal properties, involve the same cognitive mechanisms, and
cannot exist in separate "modules." The way that a sound is produced determines the
physical properties of the acoustic wave. These properties in turn lead to the perception
of the event. The initial chapters take up physical processes, including a section on
characterization of sound and discussion of the way instruments and speech produce
musical sound. Handel explains how the environment affects perceived sounds, including
reflection, reverberation, diffraction, and the Doppler effect. Subsequent chapters take
up psychological processes: partitioning smeared sounds into discrete events, identifying
sound sources, the units and phrases of speech and music, and speech and music
rhythms. The final chapter provides a detailed treatment of the physiology and
neurophysiology of the auditory system. All of the author's explanations are coherent and
clear, and this strategy includes discussing particular pieces of research in detail rather
than covering many things superficially Handel analyzes causes as well as describing
phenomena and sets out for the reader the difficulties inherent in the research methods
he discusses. He defines the physical, musical, and psychological terms used, even the
most basic ones, and covers all of the experimental methods and statistical procedures in
the text.A Bradford Book.

Listening combines broad coverage of acoustics, speech and music perception
psychophysics, and auditory physiology with a coherent theoretical orientation in a lively
and accessible introduction to the perception of music and speech events. Handel treats
the production and perception of music and speech in parallel throughout the text,
arguing that their production and perception follows identical principles; music and
speech share the same formal properties, involve the same cognitive mechanisms, and
cannot exist in separate "modules." The way that a sound is produced determines the
physical properties of the acoustic wave. These properties in turn lead to the perception
of the event. The initial chapters take up physical processes, including a section on
characterization of sound and discussion of the way instruments and speech produce
musical sound. Handel explains how the environment affects perceived sounds, including
reflection, reverberation, diffraction, and the Doppler effect. Subsequent chapters take
up psychological processes: partitioning smeared sounds into discrete events, identifying
sound sources, the units and phrases of speech and music, and speech and music
rhythms. The final chapter provides a detailed treatment of the physiology and
neurophysiology of the auditory system. All of the author's explanations are coherent and
clear, and this strategy includes discussing particular pieces of research in detail rather
than covering many things superficially Handel analyzes causes as well as describing
phenomena and sets out for the reader the difficulties inherent in the research methods
he discusses. He defines the physical, musical, and psychological terms used, even the
most basic ones, and covers all of the experimental methods and statistical procedures in
the text.A Bradford Book.

LISTENING

60,10 €
60,10 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780262581271
Medium: Buch

ISBN: 978-0-262-58127-1
Verlag: MIT Press
Erscheinungstermin: 26.08.1993
Sprache(n): Englisch

Auflage: Erscheinungsjahr 1993
Serie: Bradford Books
Produktform: Kartoniert
Gewicht: 873 g

Seiten: 612

Format (B x H): 152 x 229 mm

:e5% fachmedien.de

WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

14.09.2026 | 15:50 Uhr

Ok



mailto:kundenservice@otto-schmidt.de

