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Professionals are challenged each day by a changing landscape of technology and
terminology. In recent history, especially in the last 25 years, there has been an
explosion of terms and methods that automate and improve decision-making and
operations. One term, "analytics," is an overarching description of a compilation of
methodologies. But AI (artificial intelligence), statistics, decision science, and optimization,
which have been around for decades, have resurged. Also, things like business
intelligence, online analytical processing (OLAP) and many, many more have been born
or reborn. How is someone to make sense of all this methodology and terminology? This
book, the first in a series of three, provides a look at the foundations of artificial
intelligence and analytics and why readers need an unbiased understanding of the
subject. The authors include the basics such as algorithms, mental concepts, models,
and paradigms in addition to the benefits of machine learning. The book also includes a
chapter on data and the various forms of data. The authors wrap up this book with a look
at the next frontiers such as applications and designing your environment for success,
which segue into the topics of the next two books in the series.

It's All Analytics! The Foundations of AI, Big Data and Data Science Landscape for
Professionals in Healthcare, Business, and Government (978-0-367-35968-3,
325690)Professionals are challenged each day by a changing landscape of technology
and terminology. In recent history, especially in the last 25 years, there has been an
explosion of terms and methods that automate and improve decision-making and
operations. One term, "analytics," is an overarching description of a compilation of
methodologies. But AI (artificial intelligence), statistics, decision science, and optimization,
which have been around for decades, have resurged. Also, things like business
intelligence, online analytical processing (OLAP) and many, many more have been born
or reborn. How is someone to make sense of all this methodology and terminology?This
book, the first in a series of three, provides a look at the foundations of artificial
intelligence and analytics and why readers need an unbiased understanding of the
subject. The authors include the basics such as algorithms, mental concepts, models,
and paradigms in addition to the benefits of machine learning. The book also includes a
chapter on data and the various forms of data. The authors wrap up this book with a look
at the next frontiers such as applications and designing your environment for success,
which segue into the topics of the next two books in the series.

86,60 €
86,60 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780367359683
Medium: Buch
ISBN: 978-0-367-35968-3
Verlag: Productivity Press
Erscheinungstermin: 09.07.2020
Sprache(n): Englisch
Auflage: 1. Auflage 2020
Produktform: Gebunden
Gewicht: 781 g
Seiten: 308
Format (B x H): 183 x 260 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

13.09.2026 | 22:22 Uhr

mailto:kundenservice@otto-schmidt.de

