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Public Relations and Authoritarianism
Resistance and its Consequences

This book traces a resistance to public relations (PR) from the postwar period that sought
to expose it as a dangerous, but little understood political dynamic. Critically exploring
authoritarianism as a key concept, it argues “PR”’s market-friendly but oppressive and
concealed language practices have systematically led to many of the divisive and
polarised communication styles that we see today, and has had wider damaging effects
for society. Rich with illustrative examples, the chapters set out the limits of "PR" in
relation to "truth" and show how literature and websites opened an important but under-
recognised space in which neoliberal dogma was challenged. Offering a major new
theory, it introduces a radical way to think about public relations and its relationship to
democracy and society, and to understand its legacies like climate change denial. This
accessible book renews critique and is a valuable reference for undergraduate and
postgraduate students studying and researching media and communication, politics,
sociology, cultural sociology, cultural studies and history, and for those working in the
communication industries.

This book traces a resistance to PR from the postwar period that sought to expose it as a
dangerous, but little understood political dynamic. Critically exploring authoritarianism as
a key concept, it argues PR's market-friendly but oppressive and concealed language
practices have systematically led to many of the divisive and polarised communication
styles that we see today, and has had wider damaging effects for society.Rich with
illustrative examples, the chapters set out the limits of "PR" and show how literature and
websites opened an important but under recognised space in which neoliberal dogma
was challenged. Offering a major new theory, it introduces a radical way to think about
PR and its relationship to democracy and society, and to understand its legacies like
climate change denial.This accessible book is a valuable reference for undergraduate
and postgraduate students studying and researching media and communication, politics,
sociology, cultural sociology, cultural studies and history; and for those working in the
communication industries.

69,50 €
69,50 € (zzgl. MwSt.)

vorbestellbar, Erscheinungstermin ca.
August 2026

Artikelnummer: 9780367757403
Medium: Buch
ISBN: 978-0-367-75740-3
Verlag: Taylor & Francis Ltd
Erscheinungstermin: 12.08.2026
Sprache(n): Englisch
Auflage: 1. Auflage 2026
Serie: Global PR Insights
Produktform: Gebunden
Gewicht: 453 g
Seiten: 126
Format (B x H): 138 x 216 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

13.09.2026 | 09:45 Uhr

mailto:kundenservice@otto-schmidt.de

