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Multimedia Content Analysis
Theory and Applications

Multimedia Content Analysis: Theory and Applications covers the latest in multimedia
content analysis and applications based on such analysis. As research has progressed,
it has become clear that this field has to appeal to other disciplines such as psycho-
physics, media production, etc. This book consists of invited chapters that cover the
entire range of the field. Some of the topics covered include low-level audio-visual
analysis based retrieval and indexing techniques, the TRECVID effort, video browsing
interfaces, content creation and content analysis, and multimedia analysis-based
applications, among others. The chapters are written by leading researchers in the
multimedia field.
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