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Global Capital and its Theatrical Seductions

Performing Consumers is an exploration of the way in which brands insinuate themselves
into the lives of ordinary people who encounter them at branded superstores. Looking at
our performative desire to ‘try on’ otherness, Maurya Wickstrom employs five American
brandscapes to serve as case studies: Ralph Lauren; Niketown; American Girl Place;
Disney store and The Lion King; and The Forum Shops at Caesar’s Palace in Las Vegas.
In this post-product era, each builds for the performer/consumer an intensely
pleasurable, somatic experience of merging into the brand and reappearing as the
brand, or the brand’s fictional meanings. To understand this embodiment as the way that
capital is producing subjectivity as an aspect of itself, Wickstrom casts a wide net,
drawing on: - the history of capital’s relationship with theatre - political developments in
the United States - recent work in political science, philosophy, and performance studies.
An adventurous study of theatrical indeterminancy and material culture, Performing
Consumers brilliantly takes corporate culture to task.

Performing Consumers is an exploration of the way in which brands insinuate themselves
into the lives of ordinary people who encounter them at branded superstores. Looking at
our performative desire to 'try on' otherness, Maurya Wickstrom employs five American
brandscapes to serve as case studies: Ralph Lauren; Niketown; American Girl Place;
Disney store and The Lion King; and The Forum Shops at Caesar's Palace in Las Vegas.
In this post-product era, each builds for the performer/consumer an intensely
pleasurable, somatic experience of merging into the brand and reappearing as the
brand, or the brand's fictional meanings. To understand this embodiment as the way that
capital is producing subjectivity as an aspect of itself, Wickstrom casts a wide net,
drawing on: the history of capital's relationship with theatre political developments in the
United States recent work in political science, philosophy, and performance studies. An
adventurous study of theatrical indeterminancy and material culture, Performing
Consumers brilliantly takes corporate culture to task.

60,10 €
60,10 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780415339452
Medium: Buch
ISBN: 978-0-415-33945-2
Verlag: Routledge
Erscheinungstermin: 15.05.2006
Sprache(n): Englisch
Auflage: 1. Auflage 2006
Produktform: Kartoniert
Gewicht: 242 g
Seiten: 182
Format (B x H): 140 x 216 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 09:22 Uhr

mailto:kundenservice@otto-schmidt.de

