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SCREEN,
Screen, Culture, Psyche illuminates recent developments in Jungian modes of media CULTURE,
analysis, and illustrates how psychoanalytic theories have been adapted to allow for the PSYCHE

interpretation of films and television programmes, employing Post-Jungian methods in the
deep reading of a whole range of films. Readings of this kind can demonstrate the way
that some films bear the psychological projections not only of their makers but of their
audience, and assess the manner in which films engage the writer’'s own psyche. Seeking
to go beyond existing theories, John Izod explores the question of whether Jungian
screen analysis can work for ordinary filmgoers- can what functions for the scholar be
said to be true for people without a background in Jung’s ideas? Through detailed
readings of a number of films and programmes, John Izod builds on the work previously
done by Jungian film analysts, and moves on to contemplate the level of audience
engagement. Offering deep readings of films directed by Kubrick and Bernardo
Bertolucci, as well as satirical comedy, documentaries and twenty-first century Westerns,

the book explores the extent to which they manage to make the psychological impact on 110,50 €
spectators that films of a similar kind have done on Jungian writers. The author 103,27 € (zgl. MwSt.)
concludes that the screen texts with the best likelihood of impacting the culture of the , ]
. . . ) . . Nicht mehr lieferbar
audience through their collective psychological force fall at opposite ends of the size and
budget range: highly personal documentaries, and the most affecting of mainstream
genre movies. This innovative text will be essential reading for psychoanalysts and
therapists, as well as students and scholars of film with an interest in understanding how ArtikelInummer: 9780415380164
screen products work psychologically to engage the viewer. Medium: Buch

ISBN: 978-0-415-38016-4

Verlag: Routledge
Erscheinungstermin: 06.07.2006
Sprache(n): Englisch

Auflage: 1. Auflage 2006
Produktform: Gebunden
Gewicht: 496 g

Seiten: 248

Format (B x H): 156 x 234 mm

12.09.2026 | 13:17 Uhr

.|l.

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)



mailto:kundenservice@otto-schmidt.de

