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Consuming China
Approaches to Cultural Change in Contemporary China

Post-Mao China has been characterized in literature and the media as a burgeoning
consumer society. Consuming China investigates this characterization by examining the
cultural significance of consumption and consumerism in the People’s Republic of China
today. In questioning the notion of consumption, this impressive work suggests that it is
not simply a symptom of economic reform within China neither a product of the
emergence and transformation of contemporary Chinese capitalism. Rather, the essays
offer a new perspective on Chinese consumption by focusing on more than just
consumerism, looking at the practices of consumption in relation to different
manifestations of social and cultural change. Drawing on case studies from Taiwan, Hong
Kong and the People’s Republic of China, Consuming China affords a greater
understanding of the practice of Chinese consumption and will appeal to China scholars
and anthropologists, and to those with an interest in cultural and gender studies.

Post-Mao China has been characterized in literature and the media as a burgeoning
consumer society. Consuming China investigates this characterization by examining the
cultural significance of consumption and consumerism in the People's Republic of China
today. In questioning the notion of consumption, this impressive work suggests that it is
not simply a symptom of economic reform within China neither a product of the
emergence and transformation of contemporary Chinese capitalism. Rather, the essays
offer a new perspective on Chinese consumption by focusing on more than just
consumerism, looking at the practices of consumption in relation to different
manifestations of social and cultural change. Drawing on case studies from Taiwan, Hong
Kong and the People's Republic of China, Consuming China affords a greater
understanding of the practice of Chinese consumption and will appeal to China scholars
and anthropologists, and to those with an interest in cultural and gender studies.

57,30 €
57,30 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780415546867
Medium: Buch
ISBN: 978-0-415-54686-7
Verlag: Routledge
Erscheinungstermin: 15.04.2009
Sprache(n): Englisch
Auflage: 1. Auflage 2009
Serie: ConsumAsian Series
Produktform: Kartoniert
Gewicht: 401 g
Seiten: 264
Format (B x H): 156 x 234 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

12.09.2026 | 10:55 Uhr

mailto:kundenservice@otto-schmidt.de

