Jui

Innovation in China

The Chinese Software Industry

A key question for China, which has for some time been a leading global manufacturing
base, is whether China can progress from being a traditional centre of manufacturing to
becoming a centre for innovation. In this book, Shang-Ling Jui focuses on China’s
software industry and examines the complete innovation value chain of software in its key
phases of innovation, standards definition, development and marketing. He argues that,
except for software development, these key phases are of high added-value and that
without adopting the concept of independent innovation as a guiding ideology, China’s
software enterprises — like India’s — would have an uncertain future. In other words, the
lack of core competence in the development of China’s software industry might restrain
the industry from taking the leading position and drive it towards becoming no more than
the software workshop of multinationals over the long term. Shang-Ling Jui contends that
China’s software industry should and can possess its own complete innovation value
chain. Having worked in China’s software industry for many years, the author provides an
inside-out perspective — identifying the strengths and weaknesses of the industry and
defining the challenges in China’s transition from "Made in China" to "Innovated in
China."

A key question for China is whether it can progress from being a traditional centre of
manufacturing to becoming a centre for innovation. Identifying the current strengths and
weaknesses of the industry this book defines the challenges for China in its transition
from Made in China to Innovated in China.

132,20 €
132,20 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

ArtikeInummer: 9780415564564
Medium: Buch

ISBN: 978-0-415-56456-4

Verlag: Routledge
Erscheinungstermin: 21.01.2010
Sprache(n): Englisch

Auflage: 1. Auflage 2010

Serie: Routledge Contemporary China
Series

Produktform: Gebunden
Gewicht: 458 g

Seiten: 192

Format (B x H): 161 x 240 mm

zss fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

12.09.2026 | 21:54 Uhr

55



mailto:kundenservice@otto-schmidt.de

