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Cultural Policy
Management, Value and Modernity in the Creative Industries

Contemporary society is complex; governed and administered by a range of contradictory
policies, practices and techniques. Nowhere are these contradictions more keenly felt
than in cultural policy. This book uses insights from a range of disciplines to aid the
reader in understanding contemporary cultural policy. Drawing on a range of case
studies, including analysis of the reality of work in the creative industries, urban
regeneration and current government cultural policy in the UK, the book discusses the
idea of value in the cultural sector, showing how value plays out in cultural organizations.
Uniquely, the book crosses disciplinary boundaries to present a thorough introduction to
the subject. As a result, the book will be of interest to a range of scholars across arts
management, public and nonprofit management, cultural studies, sociology and political
science. It will also be essential reading for those working in the arts, culture and public
policy.

Drawing on a range of case studies, including analysis of the reality of work in the
creative industries, urban regeneration and current government cultural policy in the UK,
this book discusses the idea of value in the cultural sector, showing how value plays out
in cultural organizations.

82,10 €
82,10 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780415817608
Medium: Buch
ISBN: 978-0-415-81760-8
Verlag: Routledge
Erscheinungstermin: 08.08.2014
Sprache(n): Englisch
Auflage: 1. Auflage 2014
Produktform: Kartoniert
Gewicht: 278 g
Seiten: 176
Format (B x H): 156 x 234 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 22:18 Uhr

mailto:kundenservice@otto-schmidt.de

