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Managerial Economics

Managerial Economics illustrates the central decision problems managers face and
provides the economic analysis needed to guide these decisions. The book integrates
theory with extensive real-world applications throughout which makes it more accessible.
The presentations begin simply and are progressively applied to more and more
challenging applications. The right level of mathematical rigor is integrated throughout to
make it accessible to a wide range of readers with varied mathematical backgrounds.
Decision-making is introduced early and a strong emphasis is placed on strategic
behavior and the application of game theory. This revision also continues to provide
managers with real-world examples and necessary decision-making skills to make
thoughtful and advantageous managerial decisions.

Known for its consistent emphasis on decision-making, Samuelson & Mark's 6th edition
provides a detailed introduction to managerial economics for undergraduates, MBAs, and
executives alike. Each chapter opens with a description of a managerial problem that
challenges the reader and concludes by revisiting and analyzing the decision. In addition
to its inclusion of real-world applications and problems, The 6th Edition has been revised
to incorporate up-to-date coverage of international topics and e-commerce. This new
edition offers the framework and economics tools necessary to prepare students for
better decision-making in a future managerial role.
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