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Making Design Competition Work

What meanings do buildings and places convey to the people who use and visit them?
Too often, design competitions and signature architecture result in costly eyesores that
do not work. How can sponsors and clients get more meaningful results? In answer to
these questions, Dr Nasar, supported by riveting studies of competitions and Peter
Eisenman's competition-winning design for the Wexner Center at the Ohio State
University, suggests the use of pre-jury evaluation (PJE). He shows the potential value of
this approach as well as visual quality programming for many kinds of environmental
design for which the client wants to convey certain desirable meanings. The studies, from
those specific to the Wexner Center to those covering the scope of history, point to an
alternative method for shaping the visual form of buildings, places and cities.

What meanings do buildings and places convey to the people who use and visit them?
Too often, design competitions and signature architecture result in costly eyesores that
do not work. How can sponsors and clients get more meaningful results? In answer to
these questions, Dr Nasar, supported by riveting studies of competitions and Peter
Eisenman's competition-winning design for the Wexner Center at the Ohio State
University, suggests the use of pre-jury evaluation (PJE). He shows the potential value of
this approach as well as visual quality programming for many kinds of environmental
design for which the client wants to convey certain desirable meanings. The studies, from
those specific to the Wexner Center to those covering the scope of history, point to an
alternative method for shaping the visual form of buildings, places and cities.

—_Design by
—Gompetition

I . Making Design Gompetition Work
E'.._i—-“;dack L.Nasar

54,60 €
54,60 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

ArtikeInummer: 9780521029704
Medium: Buch

ISBN: 978-0-521-02970-4

Verlag: Cambridge University Press
Erscheinungstermin: 23.08.2006
Sprache(n): Englisch

Auflage: Erscheinungsjahr 2006
Serie: Environment and Behavior
Produktform: Kartoniert
Gewicht: 401 g

Seiten: 256

Format (B x H): 156 x 234 mm

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 06:47 Uhr
OFAn
.-..& = o



mailto:kundenservice@otto-schmidt.de

