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The Culture of the Market

Scholars have only recently begun to appreciate the extent to which the norms and
practices that foster market societies have been shifting. Not only has 'the market' been
perceived and represented differently in different epochs; it has also been experienced
differently, brought into being within dissimilar political and social settings, and has given
rise to new and various forms of intellectual and imaginative activity. The thirteen essays
collected in this volume belong to a new historical endeavour deriving from the
recognition that the experiences and feelings engendered by the historical development
of market societies have been, and still remain, open to a broad range of interpretations.
They share, too, the characteristic accents of a new approach to cultural history, in which
careful examination of actions, texts, and artifacts is accompanied by an open-
mindedness about what their examination reveals.

Scholars have only recently begun to appreciate the extent to which the norms and
practices that foster market societies have been shifting. Not only has 'the market' been
perceived and represented differently in different epochs; it has also been experienced
differently, brought into being within dissimilar political and social settings, and has given
rise to new and various forms of intellectual and imaginative activity. The thirteen essays
collected in this volume belong to a new historical endeavour deriving from the
recognition that the experiences and feelings engendered by the historical development
of market societies have been, and still remain, open to a broad range of interpretations.
They share, too, the characteristic accents of a new approach to cultural history, in which
careful examination of actions, texts, and artifacts is accompanied by an open-
mindedness about what their examination reveals.

73,40 €
73,40 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780521564786
Medium: Buch
ISBN: 978-0-521-56478-6
Verlag: Cambridge University Press
Erscheinungstermin: 06.10.2014
Sprache(n): Englisch
Auflage: Erscheinungsjahr 2014
Serie: Murphy Institute Studies in
Political Economy
Produktform: Kartoniert
Gewicht: 795 g
Seiten: 556
Format (B x H): 152 x 229 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

12.09.2026 | 01:38 Uhr

mailto:kundenservice@otto-schmidt.de

