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Human Attention in Digital Environments

Digital systems, such as phones, computers and PDAs, place continuous demands on
our cognitive and perceptual systems. They offer information and interaction
opportunities well above our processing abilities, and often interrupt our activity.
Appropriate allocation of attention is one of the key factors determining the success of
creative activities, learning, collaboration, and many other human pursuits. This book
presents research related to human attention in digital environments. Original
contributions by leading researchers cover the conceptual framework of research aimed
at modelling and supporting human attentional processes, the theoretical and software
tools currently available, and various application areas. The authors explore the idea that
attention has a key role to play in the design of future technology and discuss how such
technology may continue supporting human activity in environments where multiple
devices compete for people's limited cognitive resources.

160,80 €
160,80 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780521765657
Medium: Buch
ISBN: 978-0-521-76565-7
Verlag: Cambridge University Press
Erscheinungstermin: 03.02.2011
Sprache(n): Englisch
Auflage: Erscheinungsjahr 2011
Produktform: Gebunden
Gewicht: 672 g
Seiten: 344
Format (B x H): 157 x 235 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 06:05 Uhr

mailto:kundenservice@otto-schmidt.de

