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Questionnaire Design

How to Plan, Structure and Write Survey Material for Effective Market Research

Questionnaires are vital for the market researcher: they draw accurate information from
respondents; give structure to interviews; provide a standard form on which facts, i S :
comments and attitudes can be recorded; and facilitate data processing. Questionnaire

Design explains the role of questionnaires in market research, and looks at different QUESTIONNAIRE

types of questionnaire and when and how they should be used. It explains how to plan, DESIGN
structure and compose the right questionnaire for the research you are running. HOW TO PLAN, STRUCTURE AND WRITE
Contents include: objectives in writing questionnaires differences between data collection 5““VE"m’fQA;E;g:REL”EC”VE _
media planning your questionnaire writing the questions types of question using prompt ""‘(E)

material layout piloting ethical issues social desirability bias and how to avoid it issues in ,
multi-national surveys Part of the new Market Research in Practice series, published in e
association with The Market Research Society (MRS), Questionnaire Design is an

invaluable guide for anyone studying or practising market research. Packed with expert Auf Anfrage

advice, it also includes examples of the most common errors and how to avoid them.

Nicht mehr lieferbar

ArtikeInummer: 9780749441814
Medium: Buch

ISBN: 978-0-7494-4181-4

Verlag: Kogan Page
Erscheinungstermin: 30.06.2004
Sprache(n): Englisch

Auflage: 1. Auflage 2004

Serie: Market Research in Practice
Produktform: Kartoniert

Seiten: 288

Format (B x H): 153 x 234 mm

15.09.2026 | 21:55 Uhr

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)



mailto:kundenservice@otto-schmidt.de

