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Key Account Management
Tools and Techniques for Achieving Profitable Key Supplier Status

Key Account Management is a highly practical book with a unique yet simple planning
methodology for identifying, obtaining, retaining and developing key customers - the
lifeblood of any organization. Very few books take the long-term, team-selling strategic
view of KAM that this book takes, and it is the only book which focuses on implementation
rather than theory. Based on real and current experience of companies facing the
challenge, it provides tools for use in the real world that will help you to plan your own
strategy as you proceed.

Auf Anfrage

Nicht mehr lieferbar

Artikelnummer: 9780749463519
Medium: Buch
ISBN: 978-0-7494-6351-9
Verlag: Kogan Page
Erscheinungstermin: 03.01.2012
Sprache(n): Englisch
Auflage: 5. Auflage 2012
Produktform: Kartoniert
Gewicht: 686 g
Seiten: 400
Format (B x H): 171 x 240 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

13.09.2026 | 11:36 Uhr

mailto:kundenservice@otto-schmidt.de

