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Understanding Management Research
An Introduction to Epistemology

'These sections represent the clearest rendition yet of these subjects, with difficult
concepts introduced in a digestible form for the neophytic (or not so neophytic)
researcher. Whilst in a book this size not every argument can be presented, there is
ample extra material to be found to encourage further engagement… At the end of each
chapter, there is a very useful Further Reading section provided by the authors, which
gives useful guidelines. I believe to be an extremely useful text, which addresses what
has until now been a significant gap in the market. This book will be my first choice in the
future for introducing doctoral students of management-related subject to the
philosophical underpinning they require for their studies. There is no other text which
covers this area so clearly, so succinctly and in language that is readily accessible to a
wide range of researcher back-grounds. I can enviSAGE this being a valuable source
book to which researchers return again and again in order to deepen their understanding
as research projects progress; it certainly provoked some new questions for me. To
conclude, an excellent buy' - International Journal of Entrepreneurship and Innovation
This is an invaluable introduction for all students and researchers of management
confronting a new research project. Understanding Management Research provides an
overview of the principal epistemological debates in social science and how these lead to
and are expressed in different ways of conceiving and undertaking organizational
research. For researchers and students who are increasingly expected to adopt a
reflexive understanding of their own epistemological position, the authors present a
concise, accessible guide to the different perspectives available and their implications for
research output. All students undertaking empirical research for theses and dissertations
will find this book helps them comprehend the key ongoing debates and engage with their
own pre-understandings when trying to make sense of management and organizations.

An invaluable introduction for all students and researchers of management confronting a
new research project.Understanding Management Research provides an overview of the
principal epistemological debates in social science and how these lead to and are
expressed in different ways of conceiving and undertaking organizational research.
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