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Ethnography

Ethnography is one of the most discussed research methods in the social sciences. This
outstanding collection brings together some landmark contributions by key figures such
as Geertz, Denzin, Whyte, Emerson and Atkinson and Delamont, and a wide variety of
issues in the field. It provides a complete guide to the methods, significance and
contribution of ethnography and will be an invaluable resource for scholars and students.
Volume 1: The Nature of Ethnography This volume explores the roots of ethnography in
Anthropology and Sociology. Contributions include: G W Stocking on the fieldwork
tradition in British anthropology from Tyler to Malinowski; Edmund Leach on the roots and
future of tribal ethnography; Boas on methods of ethnology; E E Evans Pritchard on the
practice of fieldwork; Wax on Malinowski; James Urry on the contribution of field methods
in anthropology; Lofland on the Chicago Legacy; Jennifer Platt on participant observation
in sociology; W F Whyte on the application of participant observation; J M Champoulie on
Everett Hughes's approach to fieldwork; Sara Delamont and Paul Atkinson on
educational ethnography; S Porter on critical realist ethnography; Clifford Geertz on the
native's point of view; R L Gold on the ethnographic method in sociology; K Narayan on
“native' anthropology and Jack Katz on ethnography's warrants. Volume 2: Ethnographic
Fieldwork Practice This volume explores the application and uses of ethnography. The
material is organized into sections on the nature of ethnographic practice, access and
entry, sampling, fieldwork roles, fieldwork relationships, informants, fieldnotes,
interviewing and leaving the field. Included here are contributions from J M Heslin on
studying deviance; R M Emerson on the craft of fieldwork; HF Wolcott on methods of
ethnography; D Serber on ethnography and bureaucracy; Richard Giulianotti on the use
of ethnographic research methods in researching football hooliganism; M Q Patton and M
R Luborsky and R L Rubinstein on sampling in qualitative research; R L Gold on
sociological roles in field observation; D A Snow, R D Benford and | L Anderson on
fieldwork roles and informational yield; S M Miller on the participant observer; R B
Everhart on long term fieldwork in schools; J Dubisch on sex and the female
anthropologist; J Cassell on the relationship between the observer and observed; W
Shaffir on doing ethnography; J Van Maanen on the informant's game; M Shokied on
anthropologists and their informants; R Sanjek on vocabularies of fieldnotes; N Rapport
on writing fieldnotes; J E Jackson on fieldnotes and liminality; J R Spradley on the
ethnographic interview; C L Biggs on the role of the interview in fieldwork; D Snow on the
disengagement process and C Gallmeier on leaving, revisiting and staying in touch.
Volume 3: Issues in Ethnography This volume is devoted to research and theory issues
in the field. The material is divided into sections on gender, feminist ethnography,
validation questions, relating ethnography to quantitative research; team ethnography;
documents; the visual image; ethical issues; replication and re-study. The contributions
include: L Nader on emotions in fieldwork; C Warren and P Rasmussen on sex and
gender in fieldwork research; N McKeganey and M Bloor on male gender and fieldwork
relations; J Stacey on the possibility of feminist ethnography; B Skeggs on situating
feminist ethnography; M LeCompte and J Goetz on problems of reliability and validity; R
Emerson and M Pollner on quality criteria in qualitative interpretive research; W F Whyte
on research methods for the study of conflict and co-operation; D Miller et al on the
combination of quantitative and qualitative research in a study of shopping, place and
identity; R C Rist on team ethnography; L Belgrave and K Smith on negotiated validi
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