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Organization and Decision Theory

Ira Horowitz Depending upon one's perspective, the need to choose among alternatives
can be an unwelcome but unavoidable responsibility, an exciting and challenging
opportunity, a run-of-the-mill activity that one performs seem ingly "without thinking very
much about it," or perhaps something in between. Your most recent selections from a
restaurant menu, from a set of jobs or job candidates, or from a rent-or-buy or sell-or-
Iease option, are cases in point. Oftentimes we are involved in group decision processes,
such as the choice of a president, wherein one group member's unwelcome responsibility
is another's exciting opportunity. Many of us that voted in the presidential elections of
both 1956 and 1984, irrespective of political affiliation, experienced both emotions; others
just pulled the lever or punched the card without thinking very much about it. Arriving at
either an individual or a group decision can sometimes be a time consuming, torturous,
and traumatic process that results in a long regretted choice that could have been
reached right off the bat. On other occasions, the "just let's get it over with and get out of
here" solution to a long-festering problem can yield rewards that are reaped for many 1
ORGANIZATION AND DECISION THEORY 2 years to come. One way or another,
however, individuals and organiza tions somehow manage to get the decision-making job
done, even if they don't quite understand, and often question, just how this was
accomplished.

Ira Horowitz Depending upon one's perspective, the need to choose among alternatives
can be an unwelcome but unavoidable responsibility, an exciting and challenging
opportunity, a run-of-the-mill activity that one performs seem ingly "without thinking very
much about it," or perhaps something in between. Your most recent selections from a
restaurant menu, from a set of jobs or job candidates, or from a rent-or-buy or sell-or-
Iease option, are cases in point. Oftentimes we are involved in group decision processes,
such as the choice of a president, wherein one group member's unwelcome responsibility
is another's exciting opportunity. Many of us that voted in the presidential elections of
both 1956 and 1984, irrespective of political affiliation, experienced both emotions; others
just pulled the lever or punched the card without thinking very much about it. Arriving at
either an individual or a group decision can sometimes be a time consuming, torturous,
and traumatic process that results in a long regretted choice that could have been
reached right off the bat. On other occasions, the "just let's get it over with and get out of
here" solution to a long-festering problem can yield rewards that are reaped for many 1
ORGANIZATION AND DECISION THEORY 2 years to come. One way or another,
however, individuals and organiza tions somehow manage to get the decision-making job
done, even if they don't quite understand, and often question, just how this was
accomplished.

213,99 €
199,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780792390503
Medium: Buch
ISBN: 978-0-7923-9050-3
Verlag: Springer
Erscheinungstermin: 31.10.1989
Sprache(n): Englisch
Auflage: 1990
Serie: Recent Economic Thought
Produktform: Gebunden
Gewicht: 1350 g
Seiten: 294
Format (B x H): 160 x 241 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 09:22 Uhr

mailto:kundenservice@otto-schmidt.de

