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Global and Multinational Advertising

Few applied disciplines are more sensitive to cross-cultural issues than marketing and
consumer psychology. The chapters prepared for this volume reflect awareness of both
similarities and differences within and across cultures. They include analyses of
methodological issues, theoretical investigations of cultural and social values and their MULTINATIONAL
implications for marketing specialists, studies of gender- and sub-culture specific ADVERTISING
advertising, and investigations of advertising efforts in several different international

markets. The scholars and advertising professionals who contributed these chapters will

have much to say to consumer psychologists and marketing specialists alike.

GL BAL AND

Edired by Basil G. Englis

43,80 €
40,93 € (zzgl. Mwst.)

Lieferfrist: bis zu 10 Tage

ArtikeInummer: 9780805813951
Medium: Buch

ISBN: 978-0-8058-1395-1
Verlag: Psychology Press
Erscheinungstermin: 01.09.1994
Sprache(n): Englisch

Auflage: Erscheinungsjahr 1994
Produktform: Kartoniert
Gewicht: 410 g

Seiten: 278

Format (B x H): 152 x 229 mm

12.09.2026 | 08:30 Uhr

:33: fachmedien.de i

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)



mailto:kundenservice@otto-schmidt.de

