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Privacy II
Exploring Questions of Media Morality: A Special Issue of the journal of Mass Media
Ethics

Concerns over privacy in America and the role of a free and responsible press have
intensified in recent years. The Journal of Mass Media Ethics has worked with Poynter
Institute for Media Studies in an effort to focus and broaden the discussion. This issue --
the second devoted to privacy matters -- features articles that the editors hope will add
useful perspectives to the current discussions of privacy issues, particularly those raised
by new technology.

Concerns over privacy in America and the role of a free and responsible press have
intensified in recent years. The Journal of Mass Media Ethics has worked with Poynter
Institute for Media Studies in an effort to focus and broaden the discussion. This issue --
the second devoted to privacy matters -- features articles that the editors hope will add
useful perspectives to the current discussions of privacy issues, particularly those raised
by new technology.

44,40 €
44,40 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780805899504
Medium: Buch
ISBN: 978-0-8058-9950-4
Verlag: Routledge
Erscheinungstermin: 01.08.1995
Sprache(n): Englisch
Auflage: 1. Auflage 1995
Produktform: Kartoniert
Gewicht: 125 g
Seiten: 71
Format (B x H): 152 x 229 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

12.09.2026 | 12:56 Uhr

mailto:kundenservice@otto-schmidt.de

