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Developing a Questionnaire

"The Real Word Research Series"provides readers in a variety of fields - academia,
business and the professions -with accessible concise and reliable guides to all of the
important aspects of research projects and their methods. The second edition provides a
comprehensive guide that will help students to generate vaild and reliable research data
through effective questionnaire design. The book concisely explains questionnaire
design, data analysis and how to present results without being overly theoretical.
Developing a Questionnaire: 2nd Edition is a comprehensive guide to the successful
design and implementation of questionnaires as a research method. It covers: - how, why
and when to use questionnaires - how to analyse data - how to present results - how to
relate questionnaires to other forms of research. This second edition contains new
chapters on the use of questionnaires in surveys, face-to-face questionnaires and
telephone interviews.
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