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Emotion in the Design Process
Intrinsic Factors on Emotion Management for Decision-making

Manipulating the design process can be a stressful learning experience and it can be
difficult to decide how to resolve design problems. This book explores and illustrates the
close relationship between emotion and the design process by using new models and
perspectives under the umbrella of ‘design and emotion’. This book reveals that a
greater understanding of design and emotion can inspire design students to explore how
emotion can affect their decision-making and design processes. It enables the reader to
develop methods to control their emotions to make effective decisions and strengthen
their ability to manipulate the design process. Emotion in the Design Process features a
study that develops a design process model to make the decision-making processes
more transparent. With a focus on the investigation of the ‘intrinsic factors’, this book
features quantitative and qualitative research methods. Underpinned by deep-level
research, the book outlines the strengths and limitations of the study and reveals the
findings to create decision-making models where emotion is considered. Case studies
are included to show the theories in practice. By reading this book, design students, who
can be confused by the design process, will be able to grasp it and learn to regulate their
emotions as a result whilst also producing better designers that can improve the overall
quality and standard of the design industry. As such, this book will appeal most to
students, researchers and academics in any field where design is a key task. It will also
be of interest to anyone interested in Design and Emotion, Kansei Design and
Engineering and Design and Technology.
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