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Cultural Data
The Intimate Analytics of Digital Collections

This book presents a timely and original study of the meaning, uses, and impact of
cultural data today. Working across critical and creative strands of inquiry, the book
situates cultural data in the context of contemporary social, environmental, and political
challenges such as the future of the arts and climate change. Drawing on fields ranging
from sociology and art history through to computer science and digital heritage, Cultural
Data expands the possibilities for the study of arts and culture using computational
methods at a critical moment for both national and global discussions about the future of
digitisation and cultural data. Combining computer-assisted quantitative research with
qualitative and theoretical approaches, this book examines historical trends,
demographic politics, and data cultures alongside experimental data visualisations that
build distinctive narratives for the arts and creative industries. Through using and
manipulating the open-source interoperability of arts and cultural data, the book presents
new approaches, both theoretical and empirical, for telling stories about individual artistic
careers, events, organisations, and networks. It also explores the unspoken, often hidden
or obscured, content of cultural data: its murky histories, gaps, inconsistencies, silences
and bias. This book will be of interest to students, scholars, and practitioners in fields
including cultural heritage studies, creative and performing arts, archival science, cultural
policy, gender studies, art history, and cultural theory. It will also be of interest to the
growing community of digital humanities laboratories and centres around the globe that
operate at the intersection of humanities research, data science and creative practice.

This volume presents a timely and original study of the meaning, uses, and impact of
cultural data today. Working across critical and creative strands of inquiry, the book
situates cultural data in the context of contemporary social, environmental, and political
challenges such as the future of the arts and climate change.Drawing on fields ranging
from sociology and art history through to computer science and digital heritage, Cultural
Data expands the possibilities for the study of arts and culture using computational
methods at a critical moment for both national and global discussions about the future of
digitisation and cultural data. Combining computer-assisted quantitative research with
and qualitative and theoretical approaches, this book examines historical trends,
demographic politics, and data cultures alongside experimental data visualisations that
build distinctive narratives for the arts and creative industries. Through using and
manipulating the open-source interoperability of arts and cultural data, the book presents
new approaches, both theoretical and empirical, for telling stories about individual artistic
careers, events, organisations, and networks. It also explores the unspoken, often hidden
or obscured, content of cultural data: its murky histories, gaps, inconsistencies, silences,
and bias.This volume will be of interest to students, scholars and practitioners in fields
including cultural heritage studies, creative and performing arts, archival science, cultural
policy, gender studies, art history, and cultural theory. It will also be of interest to the
growing community of digital humanities laboratories and centres around the globe who
operate at the intersection of humanities research, data science, and creative practice.

192,50 €
192,50 € (zzgl. MwSt.)

vorbestellbar, Erscheinungstermin ca.
Juni 2026

Artikelnummer: 9781032492933
Medium: Buch
ISBN: 978-1-032-49293-3
Verlag: Taylor & Francis Ltd
Erscheinungstermin: 29.06.2026
Sprache(n): Englisch
Auflage: 1. Auflage 2026
Serie: Routledge Research in Digital
Humanities
Produktform: Gebunden
Gewicht: 453 g
Seiten: 210
Format (B x H): 156 x 234 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 12:07 Uhr

mailto:kundenservice@otto-schmidt.de

