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Data Analytics
Effective Methods for Presenting Results

If you are a manager who receives the results of any data analyst’s work to help with your
decision-making, this book is for you. Anyone playing a role in the field of analytics can
benefit from this book as well. In the two decades the editors of this book spent teaching
and consulting in the field of analytics, they noticed a critical shortcoming in the
communication abilities of many analytics professionals. Specifically, analysts have
difficulty in articulating in business terms what their analyses showed and what actionable
recommendations were made. When analysts made presentations, they tended to lapse
into the technicalities of mathematical procedures, rather than focusing on the strategic
and tactical impact and meaning of their work. As analytics has become more mainstream
and widespread in organizations, this problem has grown more acute. Data Analytics:
Effective Methods for Presenting Results tackles this issue. The editors have used their
experience as presenters and audience members who have become lost during
presentation. Over the years, they experimented with different ways of presenting
analytics work to make a more compelling case to top managers. They have discovered
tried and true methods for improving presentations, which they share. The book also
presents insights from other analysts and managers who share their own experiences. It
is truly a collection of experiences and insight from academics and professionals involved
with analytics. The book is not a primer on how to draw the most beautiful charts and
graphs or about how to perform any specific kind of analysis. Rather, it shares the
experiences of professionals in various industries about how they present their analytics
results effectively. They tell their stories on how to win over audiences. The book spans
multiple functional areas within a business, and in some cases, it discusses how to adapt
presentations to the needs of audiences at different levels of management.

Effective presentation of analytical results is the key to close a project successfully. With
the meteoric rise in the popularity of data science and analytics, business executives
focus on analytics' strategic interpretation and managerial implications, as well as value
creation from analytics.

108,30 €
108,30 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781138035485
Medium: Buch
ISBN: 978-1-138-03548-5
Verlag: Auerbach Publications
Erscheinungstermin: 28.02.2019
Sprache(n): Englisch
Auflage: 1. Auflage 2019
Serie: Data Analytics Applications
Produktform: Gebunden
Gewicht: 435 g
Seiten: 174
Format (B x H): 161 x 240 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

13.09.2026 | 23:18 Uhr

mailto:kundenservice@otto-schmidt.de

