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Universal Design
Principles and Models

As the baby boom generation ages, it is crucial that designers understand all they can
about bringing this group, as well as all others, design that will offer function, aesthetics,
and quality of life. Full of examples and illustrated with pictures of good design, Universal
Design: Principles and Models details how the principles of universal design (UD) can be
used to evaluate all products and places. Universal design is ubiquitous; therefore good
examples are essential to understanding. This book includes more than 50 case studies
that demonstrate successful applications of UD principles and helps professors develop
curriculum and teaching strategies. More than 300 color photographs and drawings
further illustrate the principles and best practices. The book includes topics ranging from
the development of ergonomic chairs for home and office to the unique environmental
concerns of those sensitive to electronic and chemical emissions. The examples illustrate
a variety of user/groups in different situations and clearly demonstrate the design
directives for meeting their needs. The author explores the many definitions of UD,
enabling readers to identify those most meaningful to large portions of the population.
Universal design (UD) facilitates the comfort and navigation of those with failing eyesight
or restricted mobility, and the family members and professionals who care for them.
Whether at home, work, or a public place, people appreciate the beautiful and the
practical. This book takes a vital and meaningful approach, going beyond the basics and
delving into details. It gets to the heart of UD and supplies an understanding of design
from a greater perspective.

74,50 €
69,63 € (zzgl. MwSt.)

Nicht mehr lieferbar

Artikelnummer: 9781138076006
Medium: Buch
ISBN: 978-1-138-07600-6
Verlag: Taylor & Francis Ltd
Erscheinungstermin: 22.11.2017
Sprache(n): Englisch
Auflage: 1. Auflage 2017
Produktform: Kartoniert
Gewicht: 1112 g
Seiten: 396
Format (B x H): 280 x 216 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

13.09.2026 | 02:55 Uhr

mailto:kundenservice@otto-schmidt.de

