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Applied Consumer Psychology
How to use psychological insights in marketing

Understanding the psychological elements of consumer behaviour is key for
marketing success. This practical textbook will enable students to apply this
knowledge across marketing tasks, from brand redesign to crafting a pricing
strategy.Applied Consumer Psychology is structured around the different practical
tasks that marketers face every day. The topics are explored using the latest research
and applications, discussing the psychological mechanisms that explain the behaviour.
Alongside classic experiments and theories such as Prospect Theory and Cialdini's
Seven Principles of Persuasion, the book provides comprehensive coverage of
contemporary research and findings. It features chapters on attention, motivation,
personality and consumer learning and then demonstrates how these are used in
practice across the marketing function. Students will learn how language in copywriting
can affect perception of discount pricing and how eye-tracking technology can help
understand what really captures people's attention in advertisements. Real-world
examples from companies such as Persil, Boehringer Ingelheim and Cadburys bring
these chapters to life. It will be supported by pedagogical features such as chapter
summaries, a glossary of terms and multiple choice questions to help reinforce student
learning. Online resources include lecturer PowerPoint slides and interactive
experiments. Applied Consumer Psychology is ideal for students of consumer
psychology, specifically at final year undergraduate and postgraduate levels.

Understanding the psychological elements of consumer behaviour is key for marketing
success. This practical textbook for undergraduate and postgraduate students will enable
them to apply this knowledge across marketing tasks. Applied Consumer Psychology is
ideal for students of consumer psychology, specifically at final year undergraduate and
postgraduate levels. It is structured around the different practical tasks that marketers
face every day. This textbook: - features chapters on attention, motivation, personality
and consumer learning - demonstrates how these are used in practice across the
marketing function- shows how language in copywriting can affect perception of discount
pricing and how eye-tracking technology can help understand what really captures
people's attention in advertisements The topics are explored using the latest research
and applications, discussing the psychological mechanisms that explain the behaviour.
Applied Consumer Psychology will be supported by pedagogical features such as
chapter summaries, a glossary of terms and multiple choice questions to help reinforce
student learning. Online resources include lecturer PowerPoint slides and interactive
experiments.

50,00 €
50,00 € (zzgl. MwSt.)

Nicht mehr lieferbar

Artikelnummer: 9781398620797
Medium: Buch
ISBN: 978-1-3986-2079-7
Verlag: Kogan Page
Erscheinungstermin: 03.12.2025
Sprache(n): Englisch
Auflage: 1. Auflage 2025
Produktform: Kartoniert
Gewicht: 741 g
Seiten: 400
Format (B x H): 170 x 244 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 18:16 Uhr

mailto:kundenservice@otto-schmidt.de

