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Leverage Data and Al to Achieve Your Business Goals

Data presents a tremendous opportunity for businesses to increase revenue,
reduce costs, mitigate risks, and improve customer satisfaction. An effective
data strategy leveraging Al allows businesses to take advantage of the data
they have. Data and Analytics Strategy for Business is a practical guide for senior
data leaders building a strategy for their organization. Starting with identifying the kind of
data projects that reflect their company's goals and mission, it explains in detail how
leaders can get buy-in for these projects from the rest of the organization. With emphasis
on sourcing and identifying quality data, reporting and developing dashboards, using Al,
understanding ethical considerations and better serving customers, this book provides
the keys to using data to drive improved business results. Incorporating the latest
developments in Al, this new edition of Data and Analytics Strategy for Business shows
how leaders can use Al right away to get value from their existing strategy. It provides
practical guidance and recommendations for implementing Al and machine learning to
maximize performance. Filled with real-world examples from organizations including
Tesco, Transport for London and Bupa, this book is a step-by-step guide to designing
and implementing a results-driven data strategy.

Data and Al present a tremendous opportunity to improve business performance by
increasing operational efficiency, revenues and customer satisfaction. An effective data
strategy leveraging the power of Al allows businesses to create a competitive
advantage.Data and Analytics Strategy for Business is a practical guide for business,
technology and data leaders building a data, analytics and Al strategy for their
organization. Starting by identifying the value you can obtain from data, analytics and Al,
this book shows you how to maximise that value to support your organization's goals and
mission. It covers the importance of having high quality data to generate trust, getting the
whole organization on board as well as all the other essential elements required to
complete your strategy. This book provides the keys to using data to drive improved
business results. Incorporating the latest developments in Al, this new edition of Data and
Analytics Strategy for Business shows how leaders can use Al right away to get value
from their existing strategy. It provides practical guidance and recommendations for
implementing Al and machine learning to maximize performance. Filled with real-world
examples from organizations including Tesco and Facebook, this book is a step-by-step
guide to designing and implementing a results-driven data strategy.

DATA AND
ANALYTICS
STRATEGY
FOR BUSINESS

ta and

Y- 0
;.."'.H'-"'. A

Simon Asplen-Taylor

41,50 €
41,50 € (zzgl. MwSt.)

sofort versandfertig, Lieferfrist: 1-3
Werktage

Artikelnummer: 9781398622012
Medium: Buch

ISBN: 978-1-3986-2201-2
Verlag: Kogan Page
Erscheinungstermin: 03.08.2025
Sprache(n): Englisch

Auflage: 2. Auflage 2025
Produktform: Kartoniert
Gewicht: 524 g

Seiten: 328

Format (B x H): 229 x 153 mm

zss fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

12.09. 2026 | 06:06 Uhr



mailto:kundenservice@otto-schmidt.de

