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Measurement

Measurement is the cornerstone of science. Insofar as social science aims to be scientific
it, too, must take measurement seriously. Yet measurement has not yet established for
itself a central role in the teaching of social science. With the literature on social
measurement scattered across disciplinary boundaries, this collection provides a unique
resource for researchers and libraries. It brings together over 60 key articles from the
fields of sociology, economics, psychology, psychometrics, political science and
management science, as well as cross-disciplinary fields such as epidemiology and
education. This four-volume set will therefore provide both an introduction to this method
and will be of interest to measurement experts in many fields who will profit from seeing
their own areas of research set within a wider context.
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