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International Blogging

Identity, Politics and Networked Publics

Bloggers around the world produce material for local, national and international
audiences, yet they are developing in ways that are distinct from the U.S. model. Through
case studies of blogs written in English, Chinese, Arab, French, Russian, and Hebrew,
this book explores the way blogging is being conceptualized in different cultural contexts.
The authors move beyond the most highly trafficked sites to shed light on larger
developments taking place online, calling into question assumptions that form the
foundation of much of what we read on blogging and, by extension, on global amateur or
do-it-yourself media. This book suggests a more nuanced approach to understanding
how blogospheres serve communication needs, how they exist in relation to one another,
where they exist apart as well as where they overlap, and how they interact with other
forms of communication in the larger media landscape.

Bloggers around the world produce material for local, national and international
audiences, yet they are developing in ways that are distinct from the U.S. model. Through
case studies of blogs written in English, Chinese, Arab, French, Russian, and Hebrew,
this book explores the way blogging is being conceptualized in different cultural contexts.
The authors move beyond the most highly trafficked sites to shed light on larger
developments taking place online, calling into question assumptions that form the
foundation of much of what we read on blogging and, by extension, on global amateur or
do-it-yourself media. This book suggests a more nuanced approach to understanding
how blogospheres serve communication needs, how they exist in relation to one another,
where they exist apart as well as where they overlap, and how they interact with other
forms of communication in the larger media landscape.

BLOGGING
]

105,95 €
105,95 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781433102349
Medium: Buch

ISBN: 978-1-4331-0234-9
Verlag: Peter Lang
Erscheinungstermin: 25.02.2009
Sprache(n): Englisch

Auflage: 1. Auflage 2009

Serie: Digital Formations
Produktform: Gebunden
Gewicht: 497 g

Seiten: 205

Format (B x H): 165 x 236 mm

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)



mailto:kundenservice@otto-schmidt.de

