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Dealing with Disruption

Lessons from the Publishing Industry

Publishing today requires a presence in local and global markets, and successful
publishers can be more effective in reaching both by employing current technology at all
stages of the publishing process. Finding the most efficient and profitable business
models has become more challenging (and more rewarding) by the same advancements
in technology. Michael Ross provides a roadmap to the essential aspects of the
international publishing industry, from how to develop content that can be easily adapted
to other cultures, to establishing relationships and negotiating licensing and co-
publishing contracts. With a discussion of the critical innovations in the industry and
through case studies from all stages in the publishing process, the book provides insights
into the maturing of digital publishing and the challenges and opportunities provided by
new technologies. Many publishing models have emerged over the last 15 years, and
technology has made the mechanics of publishing in general, and web publishing in
particular, easier. Thus, the role of the professional publisher is being challenged, and
issues of quality and trust are now competing with easy access to information. Publishing,
in all forms, can be viewed as a conspicuous bellwether for any business that must make
strategic and tactical adjustments quickly to innovate and grow. Ross applies principles
from both consumer and educational publishing to explore publishing's ongoing 'sea
change' and its implications for other industries.

MICHAEL N. ROSS R

DEALING
WITH

plladpiBinn=ral V|
[ J L \

ROM THI
INDUSTRY

106,50 €
99,53 € (zzgl. MwSt.)

Nicht mehr lieferbar

Artikelnummer: 9781472456878
Medium: Buch

ISBN: 978-1-4724-5687-8
Verlag: Taylor & Francis Ltd
Erscheinungstermin: 07.03.2016
Sprache(n): Englisch

Auflage: Neuauflage 2016
Produktform: Gebunden
Gewicht: 576 g

Seiten: 234

Format (B x H): 254 x 182 mm

zss fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)



mailto:kundenservice@otto-schmidt.de

