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Hacking Product Design
A Guide to Designing Products for Startups

Understand how designing a technology product in a startup environment is markedly
different from product design at established companies. This book teaches product
designers how to think and frame problems in the dynamic context of startups. You will
discover how to enhance your soft skills that are often not taught, but are crucial to your
success. 

In the emerging field of design for technology products, there are many books and
resources covering the hard skills—such as visual design, interface design, prototyping,
and motion design. These skills are necessary to design work; however, without an
understanding of the true potential of design and the skills required to unleash that
potential in a startup setting, the impact of design may remain at a production level and
not reach a position where it can positively impact product strategy and the business
bottom line. Hacking Product Design  addresses that gap in knowledge. 

WhatYou’ll Learn 

Gain foundational knowledge: know what startups are, the mindset designers
should have when working in startups, and how to solve problems 
Generate product ideas, collaborate with others, and prioritize what to do to
maximize the potential of those ideas 
Discover how to be successful in designing great products—know what to focus on
and the principles to follow 

Who This Book Is For 

Those interested in becoming product designers in startups, including design students,
junior designers, front-end engineers, and graphic and web designers who want to
transition to designing technology products 

Understand how designing a technology product in a startup environment is markedly
different from product design at established companies. This book teaches product
designers how to think and frame problems in the dynamic context of startups. You will
discover how to enhance your soft skills that are often not taught, but are crucial to your
success.In the emerging field of design for technology products, there are many books
and resources covering the hard skills-such as visual design, interface design,
prototyping, and motion design. These skills are necessary to design work; however,
without an understanding of the true potential of design and the skills required to unleash
that potential in a startup setting, the impact of design may remain at a production level
and not reach a position where it can positively impact product strategy and the business
bottom line. Hacking Product Design addresses that gap in knowledge. WhatYou'll Learn
Gain foundational knowledge: know what startups are, the mindset designers should
have when working in startups, and how to solve problemsGenerate product ideas,
collaborate with others, and prioritize what to do to maximize the potential of those
ideasDiscover how to be successful in designing great products-know what to focus on
and the principles to follow Who This Book Is For Those interested in becoming product
designers in startups, including design students, junior designers, front-end engineers,
and graphic and web designers who want to transition to designing technology products

48,14 €
44,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781484239841
Medium: Buch
ISBN: 978-1-4842-3984-1
Verlag: Apress
Erscheinungstermin: 28.09.2018
Sprache(n): Englisch
Auflage: 1. Auflage 2018
Produktform: Kartoniert
Gewicht: 207 g
Seiten: 116
Format (B x H): 155 x 235 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 11:56 Uhr

mailto:kundenservice@otto-schmidt.de

