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Marketing involves a wide range of professions, activities and tools and it plays an
increasingly important role in our lives. But what exactly is marketing and how did it come
to assume such importance? Who are the marketing professionals, what exactly do they
do and what influence do they have in our economy and society? Over the last forty
years, sociologists have studied marketing and analysed its practices, techniques and
consequences, producing a formidable body of knowledge about the nature of marketing
and its impact. This book provides a concise account of these contributions and an
introduction to the most important sociological concepts for understanding marketing
such as consumption, the market, the organization and culture. Mellet presents marketing
not just as a set of techniques but as a pervasive social activity performed by different
actors in specific contexts according to particular rules and views. He unpacks the activity
of marketing, showing who marketers are, how they think, what they do and how they
shape and construct not only markets but also the world we live in. Written in a clear and
accessible style, this book is the perfect introduction to marketing from a sociological
perspective and it will be used on courses on marketing and the sociology of culture.

Marketing involves a wide range of professions, activities and tools and it plays an
increasingly important role in our lives. But what exactly is marketing and how did it come
to assume such importance? Who are the marketing professionals, what exactly do they
do and what influence do they have in our economy and society? Over the last forty
years, sociologists have studied marketing and analysed its practices, techniques and
consequences, producing a formidable body of knowledge about the nature of marketing
and its impact. This book provides a concise account of these contributions and an
introduction to the most important sociological concepts for understanding marketing
such as consumption, the market, the organization and culture. Mellet presents marketing
not just as a set of techniques but as a pervasive social activity performed by different
actors in specific contexts according to particular rules and views. He unpacks the activity
of marketing, showing who marketers are, how they think, what they do and how they
shape and construct not only markets but also the world we live in. Written in a clear and
accessible style, this book is the perfect introduction to marketing from a sociological
perspective and it will be used on courses on marketing and the sociology of culture.

20,50 €
20,50 € (zzgl. MwSt.)

sofort versandfertig, Lieferfrist: 1-3
Werktage

Artikelnummer: 9781509565696
Medium: Buch
ISBN: 978-1-5095-6569-6
Verlag: Wiley John + Sons
Erscheinungstermin: 28.03.2025
Sprache(n): Englisch
Auflage: 1. Auflage 2025
Produktform: Kartoniert
Gewicht: 216 g
Seiten: 160
Format (B x H): 136 x 212 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

13.09.2026 | 08:42 Uhr

mailto:kundenservice@otto-schmidt.de

