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Introduction to e-Supply Chain Management

Engaging Technology to Build Market-Winning Business Partnerships

In the quest to remove supply channel costs, streamline channel communications, and
link customers to the value-added resources found along the supply chain continuum,
Supply Chain Management (SCM) has emerged as a tactical operations tool. The first
book to completely define the architecture of the merger of SCM and the Internet,
Introduction to e-Supply Chain Management: Engaging Technology to Build Market-
Winning Business Partnerships shows you how to exploit this merger and gain an
unbeatable competitive advantage. The tightening of the economy and heavier
restrictions and security measures placed on channel flows have rendered access to
real-time, accurate supply chain information more critical than ever. Connectivity,
messaging, and collaboration have become today's foremost buzzwords, as companies
compete for survival in an environment where cycle times and permissable margins of
error continue to shrink. Introduction to e-Supply Chain Management explores the
concepts, techniques, and vocabulary of the convergence of SCM and the Internet so
that companies can move beyond merely surviving and thrive in today's competitive
marketplace.

Focusing on the impact of the Internet on the tactical and strategic elements of SCM, this
book details how today's enterprise can leverage the merger of SCM and e-business to
exploit the competitive advantage available from supply chain partnerships. It covers the
integrative software tools that will allow supply chain partners to move towards new levels
of collaboration relating to product development, shortening time to market, increase
flexibility, and overall performance. The book explores how e-Supply Chain Management
can assist companies in continually achieving dramatic breakthroughs in products,
processes, and services that permit them to thrive in today's marketplace.

David F. Ross
Introduction to

Sllpjﬂ?ﬁhﬂiﬂ

Management

Engaging Technology to
Build Market-Winning
Business Partnerships

@cuc Press

207,30 €
207,30 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781574443240
Medium: Buch

ISBN: 978-1-57444-324-0
Verlag: CRC Press
Erscheinungstermin: 17.12.2002
Sprache(n): Englisch

Auflage: 1. Auflage 2002

Serie: Resource Management
Produktform: Gebunden
Gewicht: 737 g

Seiten: 382

Format (B x H): 161 x 240 mm

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

12.09.2026 | 20:40 Uhr
o

O Ty, 2
fizgar



mailto:kundenservice@otto-schmidt.de

