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Loyalty Programs
Generalizations on Their Adoption, Effectiveness and Design

Loyalty Programs: Generalizations on Their Adoption, Effectiveness and Design provides
an overview of extant research on loyalty programs, derive generalizations on the
effectiveness and best design of loyalty programs, and highlight avenues for further
research. This monograph supports both researchers and practitioners through a
comprehensive, research-based synthesis of current knowledge. In addition, it aims to
help companies with loyalty programs improve their performance. Finally, companies that
are still contemplating loyalty programs will better understand the implications of such
programs through this overview.

60,00 €
56,07 € (zzgl. MwSt.)

Nicht mehr lieferbar

Artikelnummer: 9781601985002
Medium: Buch
ISBN: 978-1-60198-500-2
Verlag: Now Publishers
Erscheinungstermin: 18.11.2011
Sprache(n): Englisch
Auflage: 1. Auflage 2011
Serie: Foundations and Trends® in
Marketing
Produktform: Kartoniert
Seiten: 70
Format (B x H): 156 x 234 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

12.09.2026 | 06:35 Uhr

mailto:kundenservice@otto-schmidt.de

