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Online Matching and Ad Allocation

Matching is a classic problem with a rich history and a significant impact on both the
theory of algorithms and in practice. Recently, there has been a surge of interest in the
online version of matching and its generalizations. This is due to the important new
application domain of Internet advertising. The theory of online matching and allocation
has played a critical role in designing algorithms for ad allocation. Online Matching and
Ad Allocation surveys the key problems, models, and algorithms from online matchings,
as well as their implication in the practice of ad allocation. It provides a classification of
the problems in this area, an introduction into the techniques used, a glimpse into the
practical impact, and ponders some of the open questions that will be of interest in the
future. Matching continues to find core applications in diverse domains, and the advent of
massive online and streaming data emphasizes the future applicability of the algorithms
and techniques surveyed here. Online Matching and Ad Allocation is an ideal primer for
anyone interested in matching, and particularly in the online version of the problem, in
bipartite graphs 80,00 €

74,77 € (zzgl. MwSt.)

Nicht mehr lieferbar

Artikelnummer: 9781601987181
Medium: Buch
ISBN: 978-1-60198-718-1
Verlag: Now Publishers
Erscheinungstermin: 17.10.2013
Sprache(n): Englisch
Auflage: 1. Auflage 2013
Serie: Foundations and Trends® in
Theoretical Computer Science
Produktform: Kartoniert
Seiten: 116
Format (B x H): 156 x 234 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 00:12 Uhr

mailto:kundenservice@otto-schmidt.de

