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Tourism Ethics

This book remains the most in-depth large-scale introductory text on ethics as applied to
tourism, examining the deep theoretical aspects of how human nature applies to tourism.
It explores theory from a number of different disciplines, provides an overview of work on
moral reasoning and development, and weaves together theory with real-world tourism
ethics problems and issues. The new edition of this landmark volume has been reworked
and updated to take into account important works published since the first edition,
including more than 100 new references on ethics and tourism ethics, and to engage
more with 20th century theorists in philosophy. It continues to be an important text for
students and researchers in tourism, recreation and leisure studies, geography,
environmental studies and business.

This book remains the most in-depth large-scale introductory text on ethics as applied to
tourism, examining the deep theoretical aspects of how human nature applies to tourism.
It explores theory from a number of different disciplines, provides an overview of work on
moral reasoning and development, and weaves together theory with real-world tourism
ethics problems and issues. The new edition of this landmark volume has been reworked
and updated to take into account important works published since the first edition,
including more than 100 new references on ethics and tourism ethics, and to engage
more with 20th century theorists in philosophy. It continues to be an important text for
students and researchers in tourism, recreation and leisure studies, geography,
environmental studies and business.

C’t”f“ Aspects of Tourism

TOURISM ETHICS
2nd edition

David A. Fennell

186,20 €
186,20 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781845416355
Medium: Buch

ISBN: 978-1-84541-635-5

Verlag: Channel View Publications
Erscheinungstermin: 01.12.2017
Sprache(n): Englisch

Auflage: 2. Auflage 2017
Produktform: Gebunden
Gewicht: 798 g

Seiten: 405

Format (B x H): 161 x 240 mm

zss fachmedien.de

©®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

14.09.2026 | 12:10 Uhr



mailto:kundenservice@otto-schmidt.de

