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Another View of the Economy of Attention

This book offers readers a comprehensive introduction to the economy of attention from
the perspective of the basic motive of the pursuit of attention: self-esteem. As a jumping-
off point, it states the stark equation at the heart of this economy— that the self-esteem
one can afford depends on one’s income of appreciative attention. The information
markets in which participants compete to play a role in the consciousness of others are
described as ‘vanity fairs’. Since the pursuit of self-esteem is highly effective when it
comes to mobilizing human energies, vanity fairs are not just playgrounds of individual
passions, but have been utilized by society since time immemorial as markets for
particularly challenging demands.

Starting with an analysis of the interface that connects the social economy of attention
with the intra-psychic economy of self-esteem, the book then examines two main cases in
point: modern science and the post-modern media culture. On the one hand we have
scientists working for a ‘wage of fame’, who invest their own attention into getting the
attention of others. On the other, today’s dominant media have left the sale of information
behind to focus solely on the attraction of attention, which is sold as a service to the
advertising industry. In each case the use of attention as a means of payment is key to its
phenomenal success. But success comes at a price: the dark side of this monetization of
attention is a kind of ’climate change’ in the collective mental sphere which threatens the
very existence of our social fabric.

Traces our epochal move from an economy of things to an economy of attentionPresents
two essential case studies on modern science and post-modern media cultureDescribes
vanity fairs as information markets in which people compete for attention in the pursuit of
self-esteem

Georg Franck

'V—an'i_ty Fairs

Another View of the Economy

i of Attention

53,49 €
49,99 € (zzgl. Mwst.)

Lieferfrist: bis zu 10 Tage

ArtikeInummer: 9783030415310
Medium: Buch

ISBN: 978-3-030-41531-0
Verlag: Springer
Erscheinungstermin: 07.04.2020
Sprache(n): Englisch

Auflage: 1. Auflage 2020
Produktform: Gebunden
Gewicht: 389 g

Seiten: 132

Format (B x H): 160 x 241 mm

:ss fachmedien.de

©®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 13:20 Uhr



mailto:kundenservice@otto-schmidt.de

