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From Big Data to Intelligent Data

This book addresses many of the gaps in how industry and academia are currently
tackling problems associated with big data. It introduces novel concepts, describes the
end-to-end process, and connects the various pieces of the puzzle to offer a holistic view.
In addition, it explains important concepts for a wide audience, using accessible
language, diagrams, examples and analogies to do so. The book is intended for readers
working in industry who want to expand their knowledge or pursue a related degree, and
employs an industry-centered perspective.
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