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Translating Tourism
Cross-Linguistic Differences of Alternative Worldviews

This book provides a large-scale empirical multilingual study of crosslinguistic differences
in the language of destination promotion. The book explores how tourism texts are
negotiated in translation, and how the translated texts reflect and reconcile different
worldviews, that of the destination population and that of the tourist. Using the 2-million-
word TrAIL (Tourism Across and & In-between Languages) corpus, which includes
examples from official tourism websites in English, French, Greek, and Russian as well as
translations between these languages, the author explores the differences in the key
linguistic means used in destination promotion and what these linguistic choices can tell
us about how these societies view the world around them differently. The book’s
interdisciplinary focus makes it relevant to not only practising translators, but also
students and scholars interested in issues surrounding tourism, promotion, and
translation, as well as destination promoters who want to better understand the role that
language and translation play in tourism promotion.
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