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Creators
What Makes Individuals Creative

This book asks what are key psychological attributes of creative individuals, from
personality to cognitive abilities to motivation and values, to their self and identity
development, and to mental health and well-being. Through nine chapters, leading
scholars review existing research and discuss where the new science of creativity is
heading. The book goes beyond description of creators in terms of broad personality
traits and engages with the ongoing debates in creativity scholarship about domain
generality vs. specificity, levels of creativity, and nature of creativity as a transformative
power for good vs. dark and harmful creativity. Contributions addressing how creators
see themselves, how they think, and what drives them are brought together to formulate
a new model of the creative person. Using a systems approach to personality psychology
as theoretical framework, this book shows how a more nuanced description of the
creative person can support the development of creative individuals.
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