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Seeing Interaction Design

This book presents a curated collection of pictorials from various academic venues,
accompanied by new commentary. Pictorials are a new, rigorously peer-reviewed
academic format that has gained traction within the fields of interaction design and
human-computer interaction (HCI). This format has become popular for communicating
artistic processes, design practices, and experiential content—topics that are often
difficult to convey through text alone.  This volume showcases the pictorial format with
examples from applied topical areas. It shows how pictorials have proven their value in
several contexts, introduced novel ways of connecting visual and textual content, and
expanded the scope of academic literature to many previously hard-to-communicate
areas of design and HCI. This volume is of interest to students and researchers working
in HCI and especially within the fields of Art and Design. It proves the potentials of the
format, classifies forms of production, inspires novel uses, and opens up the thinking
behind it.
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