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Fast Design, Slow Innovation

As well as updating the manifesto for an audio photography technology and practice, this
book addresses issues in design history, the social shaping of technology and the
management of innovation. In particular, it reveals the very different timescales over
which design and innovation operate, and the way in which design ideas evolve across
different research groups, companies and application areas.

The capture of photographs with sound is a simple idea, proposed 10 years ago, that
has still not become widespread. In this new edition of the seminal 2004 book on Audio
photography, the author asks “Why?” A journey through the book’s citations and related
commercial products shows considerable progress in understanding the role of sound in
photography, and myriad design experiments to support audio visual storytelling as a
new media form. The book is a story in itself about the “long nose of innovation”, and a
lesson about the need for patience and persistence in the computer industry. To
reinforce this point five of the 2004 chapters are re-published in their original form.
These describe invariant properties of ambient musical, talking and conversational
photographs, and the possibility of playback from paper as well as screen.

Fast Design, Slow Innovation will be of interest to researchers and designers of new
media systems and experiences, and to innovation scholars or managers looking for a
ten year case study of innovation in action.

As well as updating the manifesto for an audio photography technology and practice, this
book addresses issues in design history, the social shaping of technology and the
management of innovation. In particular, it reveals the very different timescales over
which design and innovation operate, and the way in which design ideas evolve across
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These describe invariant properties of ambient musical, talking and conversational
photographs, and the possibility of playback from paper as well as screen. Fast Design,
Slow Innovation will be of interest to researchers and designers of new media systems
and experiences, and to innovation scholars or managers looking for a ten year case
study of innovation in action.

53,49 €
49,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9783319219387
Medium: Buch
ISBN: 978-3-319-21938-7
Verlag: Springer International
Publishing
Erscheinungstermin: 06.01.2016
Sprache(n): Englisch
Auflage: 1. Auflage 2015
Produktform: Gebunden
Gewicht: 541 g
Seiten: 231
Format (B x H): 160 x 241 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

13.09.2026 | 06:03 Uhr

mailto:kundenservice@otto-schmidt.de

