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Smart City Implementation
Creating Economic and Public Value in Innovative Urban Systems

In a series of essays, this book describes and analyzes the concept and theory of the
recent smart city phenomenon from a global perspective, with a focus on its
implementation around the world. After defining the concept it then elaborates on the role
of Information and Communication Technology (ICT) as an enabler for smart cities, and
the role of ICT in the interplay with smart mobility. A separate chapter develops the
concept of an urban smart dashboard for stakeholders to measure performance as well
as the economic and public value. It offers examples of smart cities around the globe,
and two detailed case studies on Genoa and Amsterdam exemplify the book’s theoretical
and empirical findings, helping readers understand and evaluate the effectiveness and
capability of new smart city programs.

In a series of essays, this book describes and analyzes the concept and theory of the
recent smart city phenomenon from a global perspective, with a focus on its
implementation around the world. After defining the concept it then elaborates on the role
of Information and Communication Technology (ICT) as an enabler for smart cities, and
the role of ICT in the interplay with smart mobility. A separate chapter develops the
concept of an urban smart dashboard for stakeholders to measure performance as well
as the economic and public value. It offers examples of smart cities around the globe,
and two detailed case studies on Genoa and Amsterdam exemplify the book¿s
theoretical and empirical findings, helping readers understand and evaluate the
effectiveness and capability of new smart city programs.

128,39 €
119,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9783319457659
Medium: Buch
ISBN: 978-3-319-45765-9
Verlag: Springer
Erscheinungstermin: 23.09.2016
Sprache(n): Englisch
Auflage: 1. Auflage 2017
Serie: Progress in IS
Produktform: Gebunden
Gewicht: 3849 g
Seiten: 154
Format (B x H): 160 x 241 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

16.09.2026 | 05:53 Uhr

mailto:kundenservice@otto-schmidt.de

