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Design Thinking for Innovation

This book presents the full scope of Design Thinking in theory and practice, bringing
together prominent opinion leaders and experienced practitioners who share their
insights, approaches and lessons learned. As Design Thinking is gaining popularity in the
context of innovation and information management, the book elaborates the specific
interpretations and meanings of the concept in different fields including engineering,
management, and information technology. As such, it offers students and professionals a
sourcebook revealing the power of Design Thinking, while providing academics a
roadmap for further research.
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