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From Analogue to Digital Radio

Competition and Cooperation in the UK Radio Industry

This book examines the history of UK radio from its analogue beginnings to its digital
future by highlighting the roles played by the BBC and commercial radio in ensuring the
medium’s long-term success. Beginning as a mere technological innovation, radio

developed into a broadcasting model which has sustained for almost one hundred years.

The UK model was defined by a public service broadcaster responsible for maintaining
standards of broadcasting, as well as commercial operators—acting illegally and then
legally—who have sought to exploit radio’s economic potential. This book aims to show
how both these entities have contributed to the success of radio in the UK, whether
acting competitively or by cooperating in order to ensure radio’s survival into the next
century. This study will appeal to students of media or anyone with a general interest in
the history of radio.

This book examines the history of UK radio from its analogue beginnings to its digital
future by highlighting the roles played by the BBC and commercial radio in ensuring the
mediumy¢, s long-term success. Beginning as a mere technological innovation, radio

developed into a broadcasting model which has sustained for almost one hundred years.

The UK model was defined by a public service broadcaster responsible for maintaining
standards of broadcasting, as well as commercial operators; acting illegally and then
legally who have sought to exploit radids economic potential. This book aims to show
how both these entities have contributed to the success of radio in the UK, whether
acting competitively or by cooperating in order to ensure radiés survival into the next
century. This study will appeal to students of media or anyone with a general interest in
the history of radio.

85,59 €
79,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9783319930695
Medium: Buch

ISBN: 978-3-319-93069-5
Verlag: Palgrave Macmillan
Erscheinungstermin: 03.08.2018
Sprache(n): Englisch

Auflage: 1. Auflage 2018
Produktform: Gebunden
Gewicht: 3019 g

Seiten: 227

Format (B x H): 153 x 216 mm

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

16.09.2026 | 07:36 Uhr



mailto:kundenservice@otto-schmidt.de

