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Behavioral Decision Theory

This book is the second edition of Behavioral Decision Theory, published in 2014. The
main approach and structure of this book have been retained in the new edition.
However, this second edition provides a fresh overview of the idea of behavioral decision
theory and related research findings such as theoretical and empirical discoveries of
preference formation, time discounting, social interaction, and social decision making.
The book covers a wide range from classical to relatively recent major studies concerning
behavioral decision theory, which, in brief, is a general term for descriptive theories to
explain the psychological knowledge related to people’s decision-making behavior. It is
called a theory but is actually a combination of various psychological theories, for which
no axiomatic systems—such as those associated with the utility theory widely used in
economics—have been established.

The utility theory is often limited to qualitative knowledge;however, as the studies of
Nobel laureates H. A. Simon, D. Kahneman, and R. Thaler have suggested, the
psychological methodology and knowledge of behavioral decision theory have been
applied widely in such fields as economics, business administration, and engineering and
are expected to become even more useful in the future. Research into people’s decision
making represents an important part in those fields, various aspects of which overlap with
the scope of behavioral decision theory. This theory is closely related to behavioral
economics and behavioral finance, which have come into greater use in recent years.
This book will appeal especially to graduate students, advanced undergraduate students,
and researchers who are interested in decision-making phenomena.

This book is the second edition of Behavioral Decision Theory, published in 2014. The
main approach and structure of this book have been retained in the new edition.
However, this second edition provides a fresh overview of the idea of behavioral decision
theory and related research findings such as theoretical and empirical discoveries of
preference formation, time discounting, social interaction, and social decision making.
The book covers a wide range from classical to relatively recent major studies concerning
behavioral decision theory, which, in brief, is a general term for descriptive theories to
explain the psychological knowledge related to people; s decision-making behavior. It is
called a theory but is actually a combination of various psychological theories, for which
no axiomatic systems; such as those associated with the utility theory widely used in
economics¢ have been established.

The utility theory is often limited to qualitative knowledge;however, as the studies of
Nobel laureates H. A. Simon, D. Kahneman, and R. Thaler have suggested, the
psychological methodology and knowledge of behavioral decision theory have been
applied widely in such fields as economics, business administration, and engineering and
are expected to become even more useful in the future. Research into people;,s decision
making represents an important part in those fields, various aspects of which overlap with
the scope of behavioral decision theory. This theory is closely related to behavioral
economics and behavioral finance, which have come into greater use in recent years.
This book will appeal especially to graduate students, advanced undergraduate students,
and researchers who are interested in decision-making phenomena.

Kazuhisa Takemura

| Behavioral
Decision
heo

€) Springer

149,79 €
139,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

ArtikeInummer: 9789811654527
Medium: Buch

ISBN: 978-981-16-5452-7
Verlag: Springer
Erscheinungstermin: 30.09.2021
Sprache(n): Englisch

Auflage: 2. Auflage 2021
Produktform: Gebunden
Gewicht: 781 g

Seiten: 394

Format (B x H): 160 x 241 mm

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Verlag Dr. Otto Schmidt KG

Neumannstraf3e 10, 40235 Duisseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

15.09.2026 | 22:24 Uhr



mailto:kundenservice@otto-schmidt.de

