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FDI, MSMEs, Digitalization, and Green Industrialization
Challenges, Opportunities and Policy Lessons for India

This book presents fresh research on how Foreign Direct Investments (FDI), Micro, Small
and Medium Enterprises (MSMEs), patterns of clustering, digitalization and innovation
policies, interact and influence India’s industrialisation and its greening or
sustainability. As India seeks to accelerate its process of industrialization especially
focusing on the manufacturing sector, different interactions between agents of
industrialization need to be understood better through evidence-based research.  The
volume through its 17 original contributions, focuses on three broad interrelated themes:
FDI, export performance, innovation and environmental sustainability; growth,
competitiveness and spatial distribution of MSMEs concerning access to finance,
digitalisation and sustainability; and, green technology, circular economy and challenges
towards clean transition and green industrialization.  Research presented in this book
does not see industrialization as an isolated process from globalization and appreciates
the need to act upon specific impacts of foreign trade and investments. With a focused
and futuristic approach towards industrialisation in India, it provides rigorous evidence-
based treatment of complex interactions using secondary and primary sources of data
deploying appropriate analytical techniques. In light of empirical findings, each chapter
comes up with policy lessons for industrial strategy.

Shedding new light and evidence, this book makes an important contribution by helping
to generate a better understanding of the process of green industrialization and how it
can be fostered to create inclusive and sustainable prosperity. It will be an invaluable
resource for policymakers, analysts, researchers and students of industrial and
environmental economics.

This book presents fresh research on how Foreign Direct Investments (FDI), Micro, Small
and Medium Enterprises (MSMEs), patterns of clustering, digitalization and innovation
policies, interact and influence India's industrialisation and its greening or
sustainability. As India seeks to accelerate its process of industrialization especially
focusing on the manufacturing sector, different interactions between agents of
industrialization need to be understood better through evidence-based research.  The
volume through its 17 original contributions, focuses on three broad interrelated themes:
FDI, export performance, innovation and environmental sustainability; growth,
competitiveness and spatial distribution of MSMEs concerning access to finance,
digitalisation and sustainability; and, green technology, circular economy and challenges
towards clean transition and green industrialization.  Research presented in this book
does not see industrialization as an isolated process from globalization and appreciates
the need to act upon specific impacts of foreign trade and investments. With a focused
and futuristic approach towards industrialisation in India, it provides rigorous evidence-
based treatment of complex interactions using secondary and primary sources of data
deploying appropriate analytical techniques. In light of empirical findings, each chapter
comes up with policy lessons for industrial strategy.

Shedding new light and evidence, this book makes an important contribution by helping
to generate a better understanding of the process of green industrialization and how it
can be fostered to create inclusive and sustainable prosperity. It will be an invaluable
resource for policymakers, analysts, researchers and students of industrial and
environmental economics.

235,39 €
219,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9789819789986
Medium: Buch
ISBN: 978-981-97-8998-6
Verlag: Springer
Erscheinungstermin: 03.03.2025
Sprache(n): Englisch
Auflage: 2025
Serie: India Studies in Business and
Economics
Produktform: Gebunden
Gewicht: 826 g
Seiten: 418
Format (B x H): 160 x 241 mm

Kundenservice Verlag Dr. Otto Schmidt KG
Neumannstraße 10, 40235 Düsseldorf | kundenservice@otto-schmidt.de | 0221-93738-997 (Inland)

14.09.2026 | 17:01 Uhr

mailto:kundenservice@otto-schmidt.de

