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Digitalization in Halal Management

The book emphasizes the digitalization process in halal management of products and
industries, which relate to the comparisons and cases in many countries viewed from an
Islamic perspective. It needs a new view of using information technology to achieve wider
coverage of promoting halal products as well as to develop the halal industries. A global
perspective that consists of experiences from Muslim majority and minority countries will
be presented in this book. This topic is also associated with the concepts on Islamic
business and management. Islamic business not only focuses on finance/banking, but
beyond that Islam teaches all people to do Shariah-compliant transactions or business.
The book gives solutions to halal industry through digitalization. Islam has many solutions
to be offered, and thus, it is important to reveal and discuss the Islamic way of managing
business, including halal management. The book also discusses the halal products and
its certifications. 

This book is intended for stakeholders of different industries, from environmental to food,
in the need of digital tools and IT infrastructure.     
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